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In ten years' time, I see myself ...

44%

36%

20%

Having vastly more responsibility than I do now, with a salary to match

Enjoying a better work-life balance than I have now

Flourishing as a self-employed specialist

Base: 5,083



Page 3PricewaterhouseCoopers LLP

In ten years' time, I see myself ...

34

47

32
38

44

30 28

18
21 23

15

22 23

40
43

55

4244

35 35
30

0

10

20

30

40

50

60

70

80

90

100

Western

Europe

CEE Asia Pacific North

America

Latin

America

Middle East Africa

%

Having vastly more responsibility than I do now, with a salary to match

Enjoying a better work-life balance than I have now

Flourishing as a self-employed specialist

Region



Page 4PricewaterhouseCoopers LLP

In ten years' time, I see myself ...

31

22
18

47

40 41

0

10

20

30

40

50

60

70

80

90

100

Male Female

%

Having vastly more responsibility than I do now, with a salary to match

Enjoying a better work-life balance than I have now

Flourishing as a self-employed specialist

Gender



Page 5PricewaterhouseCoopers LLP

In ten years' time, I see myself ...

11

27

61

16
20

23
28 28

48

16

34

57

32

43

56

0

10

20

30

40

50

60

70

80

90

100

16-25 26-35 36-45 46-60 over 60

%

Having vastly more responsibility than I do now, with a salary to match

Enjoying a better work-life balance than I have now

Flourishing as a self-employed specialist

Age



Page 6PricewaterhouseCoopers LLP
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Other than salary, the most important work benefit for me would
be …
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Paid academic training and development

Flexible working arrangements
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A good company pension plan

Exposure to advanced networking/social activities

Base: 5,083



Page 8PricewaterhouseCoopers LLP

Other than salary, the most important work benefit for me
would be …

15 16 15
11

31
26

18

45

31
35

45

26

11

36

7 6
9 9

4
9 1111

7 6 8
11

16

5

21 1921
17

20
16

11
16

23

13
8

13
16

9

0

10

20

30

40

50

60

70

80

90

100

Western

Europe

CEE Asia Pacific North

America

Latin

America

Middle East Africa

%

Performance-based cash bonuses
Paid academic training and development
Flexible working arrangements
Paid time off to do charity or social/humanitarian work
A good company pension plan
Exposure to advanced networking/social activities

Region



Page 9PricewaterhouseCoopers LLP

Other than salary, the most important work benefit for me
would be …

15

33

45

6
910 8

14

22

15 9
13

0

10

20

30

40

50

60

70

80

90

100

Male Female

%

Performance-based cash bonuses
Paid academic training and development
Flexible working arrangements
Paid time off to do charity or social/humanitarian work
A good company pension plan
Exposure to advanced networking/social activities

Gender



Page 10PricewaterhouseCoopers LLP

Other than salary, the most important work benefit for me
would be …

15

25

4

31

42 44
39

28

8 7 7
10

15

5 6
12

23
26

20
15

1917 16

9
4

119910
15

0

10

20

30

40

50

60

70

80

90

100

16-25 26-35 36-45 46-60 over 60

%

Performance-based cash bonuses
Paid academic training and development
Flexible working arrangements
Paid time off to do charity or social/humanitarian work
A good company pension plan
Exposure to advanced networking/social activities

Age



Page 11PricewaterhouseCoopers LLP

Other than salary, the most important work benefit for me
would be …

15

40 38

7 89 9

17
20

16 1210

0

10

20

30

40

50

60

70

80

90

100

Yes No

%

Performance-based cash bonuses
Paid academic training and development
Flexible working arrangements
Paid time off to do charity or social/humanitarian work
A good company pension plan
Exposure to advanced networking/social activities

PWC Staff



Page 12PricewaterhouseCoopers LLP

Ideally, my career path leads to ....

41%

33%

26%

A mutually beneficial, long-term relationship with a major corporation, in which I
acquire valuable experience across a variety of roles

Staying with an organisation that has earned my loyalty and respect

Working for a variety of employers and on a wide range of projects

Base: 5,083
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In the future, I picture myself working in ...

37%

22%

41%

A centralised hub in a major city

An energy-efficient building outside of a major city

A virtual place where employees log in from any location

Base: 5,083
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My ideal employer is ...
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33%

An elite company that employs only the best

A company whose values match my own

Myself, enjoying the freedom and flexibility to choose which companies I work
with, and under what conditions

Base: 5,083
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In tomorrow's world, it will be important for companies to ...
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Understand the importance of emerging markets

Have a powerful social conscience intrinsic to the brand and a "green" sense of
responsibility

Embrace technology and the power of social networking
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What I most want to gain from my work experience is ...
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As high a professional profile as possible — as quickly as possible

The knowledge that I am making a difference in the world

Quality relationships and a strong network

Base: 5,083
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This publication has been prepared for general guidance on matters of interest only, and does not constitute
professional advice. You should not act upon the information contained in this publication without obtaining specific
professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness
of the information contained in this publication, and, to the extent permitted by law, PricewaterhouseCoopers LLP,
its members, employees and agents do not accept or assume any liability, responsibility or duty of care for any
consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in this
publication or for any decision based on it.

© 2009 PricewaterhouseCoopers LLP. All rights reserved. 'PricewaterhouseCoopers' refers to
PricewaterhouseCoopers LLP (a limited liability partnership in the United Kingdom) or, as the context requires, the
PricewaterhouseCoopers global network or other member firms of the network, each of which is a separate and
independent legal entity.
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